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The ability to influence people is a vital skill in the real world. You cannot make others do things,
unless they want to. As the saying goes, you can only lead the horse to the water, but you cannot
make the horse drink. In order to influence people, you first need them to like you and respect you.

Be genuinely interested in others. A typical person cares more about the small cut on his finger
then about a flood in China that kills thousands. Why should anyone be interested in you or what
you have to say unless you are interested in him or her first?

Be kind, outgoing, and smile a lot to make a good impression. Remember other people's names by
using them in conversations. People like to hear their names, and the use of their names makes
your messages more personal to them.

Be a great conversationalist. Engage others to talk about themselves and listen attentively to what
they have to say. This is the most important thing you can do to make others feel important, and
they will like you and respect you for showing interest in what they have to say.

Never talk about your own interests, but instead talk only about the other person's interests. That
will make what you have to say more relevant to them, and they will listen. The key to influencing
people is to cause them to desire the change for themselves, not to change themselves so they
can please you and satisfy your interests.

You always need to respect others' opinions and avoid arguments like the plague. Arguments will
go nowhere. If you "win" an argument, you will cause ill feelings in others and alienate them as a
result, so you lose. And if you lose an argument, well, you lose.
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So do not argue. A quick way to generate animosity is by failing to admit your mistakes when you
are obviously at fault. So if you want to build credibility and respect, be sure that you are swift to
admit your errors as soon as you realize them.

Always begin in a friendly manner if you want to try to change others to your way of thinking. Start
by asking questions that they will quickly say yes to, in order to get cooperation. Let others feel the
idea is theirs. This is very important in trying to influence others to your way of thinking. People can
be critical of others' ideas, but if they believe something is their idea, they will be much more in
favor of it.

Try to see things from other’s points of view and sympathize with their beliefs. Ask yourself what
motivates them to do such and such?

By seeing things from others' points of view, you can influence them accordingly. However,
reciprocity works in such away that if you respect others' beliefs, they will appreciate you and your
beliefs as well. However, if you cannot sympathize with their beliefs, why should they sympathize
with yours?

People are more likely to change their behaviors if the change benefits society as a whole, rather
than just you. You must appeal to noble motives. Always assume good faith, and call attention to
others' mistakes indirectly.

Begin with genuine praise and appreciation; smile; and just briefly mention something that you think
they did incorrectly. Do not say that they are wrong, but rather seek to clarify, so you can
understand and learn from what they did. And before you talk about others’ mistakes, talk about
yours first.

Nevertheless, never give orders, even with the word please. Instead, ask questions. For example,
instead of saying, "Please don't smoke here," say something like "Isn't it a nice day outside? Would
it be preferable to smoke outside instead?"

If the person says no, do not argue. Try not to reprimand in public, and assume good faith, even
when it seems clear that he or she has done wrong. Let the other person save face. Encourage
him or her by making the faults seem very easy to correct.

Remember that praise is the best motivator for behavior, so be lavish with your praise and praise
even the slightest improvement. Give others a fine reputation to live up to. Make others feel happy
about following your suggestions. In addition, give honest appreciation and praise for every good
work. Do not argue. Do not condemn. Do not criticize.

Change Your Future, Now!
This 642-page book is the result of a four-year project called Project Tomorrow. During the four-
year period, we followed more than 500 trainees, aged from 16 to 72.

The trainees were from colleges and reinsertion programs in administration and computer science.
Some of the trainees that were implicated where dropouts from school districts, and others were
new immigrants or unemployed workers from different economic and social backgrounds.

To graduate, the trainee had to perform during a period of three months in a business environment.
At the end of that time, an appreciation evaluation was performed to determine both the amount of
change the trainee experienced during the period and the impact of that change on the trainee.
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Many of the questions, reflections, and answers presented in this book are issued from our findings
during this period. We would like to thank all the trainees for their efforts and determination during
the process.

In a nutshell, to change your life for a better future, you will need to be completely open and
transparent as you look inside yourself to answer the tough questions about what you think you
need to do to succeed in life.

To help you to develop a clear and detailed program, for your personal growth and happiness in
life you will need Change Your Future, Now!

The book through questions, quotes and reflections provides the necessary elements to explore
your soul, to find out who you really are, what your true passions are and how you can become
more efficient and effective, so you can shape your life.

To learn more about how to change your future, visit WebTech Management and Publishing
Incorporated (www.webtechmanagement.com) and click on the blue image (Wise whiZ) at the
bottom right of the screen.

il This 642-page book is the result of a four-year project called Project
CHANGE Tomorrow. During the four-year period, we followed more than 500
s o trainees, aged from 16 to 72.

It is also the fruit of forty years of experience acquired with local and
international organizations and companies and during consultancy, change
management, transition, and marketing services. For more information go
to: www.webtechpublishing.com .
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